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Abstract :

The study aims to introduce the various existing tourism patterns on the one
hand and even those that can be developed and developed on the other hand
across the various regions and regions of Algeria, by projecting on the state of
Chlef as an example of the existing tourism patterns, as the study concluded
that Algeria possesses enormous tourism qualifications that enable it to attract
tourists throughout the course of the year. Sunnis from different parts of the
country, only need actual efforts to enable the definition of these patterns on a
wide level to ensure the flow of tourists. A set of suggestions were also listed,
perhaps the most important of which is the need to intensify efforts to develop
tourist areas and provide various services that tourists need to transform
potential and potential tourist demand into actual demand.

Key words: types, qualifications, tourism, Project
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Abstract :  Algeria considered one of the countries that has a long
history full of monuments and tourist potentials, as there are many varieties of
different internal cultures, and this difference and difference is considered an
attraction factor for one party to get to know the other side, so the tourism
sector is considered one of the large productive sectors, especially with the
technological development that provided an opportunity Knowing the various
tourist areas in Algeria, and in order to support domestic tourism in Algeria, it
has recently been relying on various mechanisms and tactics through social
networking sites, relying on influential marketing in the first place, and on this

basis we will try to reveal more about the importance of electronic marketing
and its methods in promoting tourism Interior in Algeria.
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Abstract : we aim through this research article to highlight the mutual
impact of each of the tourism sector, employment in the tourism sector and
economic growth in Algeria. According to the theoretical framework, in
the global economy, tourism is one the most noticeable and growing
sectors, where this sector plays an important role in boosting a nation’s
economy, an increase in the flow of tourism could lead to positive
economic outcomes for countries, especially in GDP and job
opportunities. Accordingly, we will mobilize the econometric tool by
using the VAR (Vector Autoregression Model) to model the
interrelationship between the variables under study in Algeria and estimate
their impact from a holistic perspective during period from (1995 to 2019).
Key words: tourism expenditures, employment in the tourism sector,
economic growth, the Algerian economy, the VAR model.
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¢dlfnall O jpaiall ¢l 1 Z

(s il 5 0 = Lo gl) £ dpald Biay) sl Wadl) aa : g,
ALl dapall 31 o3 sall Cilales 4 ghias Jidi 8 B(L) 5 A(L) @ Ul
s A el e Jaans

VAR Model:

D(GDP) = A(L,1)*(B(1,1)*GDP(-1) + B(L,2)*TE(-1) + B(L,3)*ER(-1) + B(1,4)) +
C(1,1)*D(GDP(-1)) + C(1,2)*D(TE(-1)) + C(1,3)*D(ER(-1)) + C(L,4)

D(TE) = A(2,1)*(B(L,1)*GDP(-1) + B(1,2)*TE(-1) + B(L,3)*ER(-1) + B(L,4)) +
C(2,1)*D(GDP(-1)) + C(2,2)*D(TE(-1)) + C(2,3)*D(ER(-1)) + C(2,4)

D(ER) = A(3,1)*(B(1,1)*GDP(-1) + B(L,2)*TE(-1) + B(L,3)*ER(-1) + B(1,4)) +
C(3,1)*D(GDP(-1)) + C(3,2)*D(TE(-1)) + C(3,3)*D(ER(-1)) + C(3,4)

(Eviews. V. 9) jlas¥ mali il cila e @ jdaad

dad ) 2 piad haa gl Judadl 4111
e Al 5l bl A ) Dl Coia sl dia ol elian ¥ dlasial 4y
Gobll e el llia (G L latiy cdiall Jsa Aoy Cliadle i
Yl e ey 8 osleadiul Leoaaly Ul Gl dgliasyl
_ (Mean) bl Laugd _ (Maximum) eV sl _ (Minimum)
Ly .(01) o, Jsandl 4nimsy Vaa g ¢(Std.Deviation) g leal) il ai¥)
Zaie 3 <l yidl) aae ol Bl (Eviews. V. 09) Slas¥ zali sl cila jad]
ol e A8 Al L 82 gl pf an 5 Y (ol 300150 25 ¢ o L )

L Allie 48 phay de jga b Slanl)

Lo ol o el i gl slaa¥l i1 ) Jgaad)

Std.Dv Min Max Mean Glaldal) | i)
1.60E+08 | 1.44E+08 | 6.855+08 4.005+08 25 TE
8.238693 | -7.660000 | 26.14400 4.756240 25 ER
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| 1573658 | 0.800000 | 7.200000 | 3.316000 | 25 | GDP |
A(Eviews. V. 09) Jlas¥) zali_all cila e Y aliiud 2l dac) oo 1 jheaad)

LAl b piia G Bl Y 4.1.2
i paaie o Le Bl YL Bleiall 5 ¢(02) a3 olal Janll DA e cniy
1L 5¥ as Ja 0 sS ad al ) it oy s Ao 2 gy 4 (A 5all 23 g
J1e1-] o e s
donad a1 Jae el oty La B Y 22 a8 gand

GDP ER TE siall
0.34567834 0.305977987 1 TE
0.09996424 1 - ER

1 - - GDP

A(Eviews. V. 09) Jlas¥) zali_all cila e Y aliiud 2l dac) oo 1 jheaal)

Zlgal il _ ¢ dal) JalSilly Aple i Sedbud) Ay i sl 4.2
Wil s
a3 Jedladt Ay diad Lad) 4.2.1
Aala as¥) 4y dan) 1 5 jEiue Alastiveall die 31 Dbl (y6S5 o cany

o 0 sl ) i lal ag Al LlaiBY) Cilgeaa gl Jilas b
Ash S ausal) LY Jlerind DA Ge galaii¥) Qs el yuiial
fad sl o el i palil s s gy 4y Sl sd e Lo alicYL,
g s o (01 — 5 ke ol An j3 8 5) (S s sl Jaleal) Ly 323
p Vsl Jganll el

Al pal) e dgiajl Jedlead) sUag da o JLERY 23 a8 Jgaad)

AIC1 AIC2 AIC3
Lagl 50.73173
Lag2 50.83919
Lag3 51.10180

-(Eviews. V. 9) ilaa¥) meli il cila e ) foliind Aall) dlac) e 2 jduanad)
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il ypiall Ayia 0 ALalal) JalS5 da 0 e Gipeill saagl) i las) X
Adind Cogms e Y ol 5 e <l ppaiall i€ 13 Loy Al yal) Jae Apaliaidy)
aanll dym i jLidl g (ADF) gousall b <00 JLEA) le 4l ol b

) Cuiaty (Lpiasl Judld) i aae l) saagll Hia asa sy ALUD

o S1 & gl 1) Aflias¥) L EA) A (e el cla ) i aael 44 3al)
c(Z\AS JaeS 9610 — %5 — %01 Hlids daaa 48 (g ghue die da jall T dasd
Lol 63 i 0% Alubul) ol sangl) jin dgmsr (cadad) (il (piad i
3 fime e Lal AN Alaladl (585 saa gl Hia den g adall a8l o
2l (03) iy Jsanll sy N3a g 1 5 1 @il 3 LEAY) e 4l
S8 LAY Gl 5Y (Eviews. V. 9) Shaa¥) el ) (e lale dhanial)
Aaal ) anty LS (Al g W) (35,8l die 5 (5 ghall dic guugal) i gh

(%610 — %5 — %1) i sies 2ic ,Laal U

Al Al Jae i paiall Agia 1 St 4 8t Lidld o4 eﬁ) Jsaad

¢ Sl Mic TE
G9% sladl g el e
1,141907 2,746733 0,944357 3 _akal) dagdl)
(0,9293) (0,2289) (0,7549)
1956406 3,622033 2,998064 41 gasall dagdl)
(0,0005) (0,0005) (0,0005)
Ja¥) Al sie TE
QoY sladl g <l eyl
4,416812 5,202261 5,233903 3 ial) Aoyl
**(0,0001) “**(0,0020) “**(0,0004)
1,957204 6,632896 3,004861 4 gasal) dasdl)
(0,0005) (0,0005) (0,0005)
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Aacs Alys 1 ilidl § gobard ¥l gaidly s lad! g ladll § Wleall o bead ! csladdl]
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G Fall e ER
Q9% slail g el oyl
-2,904852 -4,732515 -3,958260 3 ial) Aoyl
(0,0560) (0,0510) (0,0630)
-1,95606 -3,622033 2,998064 | A ganall dagdl)
(0,0005) (0,0005) (0,0005)
Js¥ 3l s ER
G9% slail g <l i
5,648950 5,390743 5,537058 3 akal) dagdl)
*(0,0000) (0,0014) *(0,0002)
1,957204 3,632896 3,004861 4 ganal) Lodl)
(0,0005) (0,0005) (0,0005)
¢ siual) e GDP
Qg sladil g ol
1,064893 1,993809 1,497634 3 ial) Aol
(0,2506) (0,5739) (0,5168)
1,956406 3,622033 2,998064 L ganal) Lagdl)
(0,0005) (0,0005) (0,0005)
Js¥) Al s GDP
G9% sladl g <l L
4,395585 4,581463 4,291474 3 ial) dal)
*(0,0001) *(0,0075) *(0,0031)
1,957204 3,632896 3,004861 4 ganal) Ladl)
(0,0005) (0,0005) (0,0005)

(Eviews. V. 9) Alas¥) malilh cula jae (M faliia) Zialll slae) (e 1 jdecual)

& bl Jolsit Lad) 4.2.2
& coasa) dg¥ EAD xe Al SO D) e S e

A il 0 ga s JB 8 Judlad) sy JalSal 5 a g (e ST a3y (e3he J gand
dalall o Q& of oS 1)l il Gy @il JelSl aae g dgeaal)
On sl Agh ADle 3l e Jeanll Ak ) ad o sl
W sal ) aia st Aok dsay (gind L) ol 5o8all e il el
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A il Jel€il) asay SLodY Cliagio sac aasi duac Jyshll sl A
lgatle dade (e duie 3 Judladl
z e @ i) Jalkll cilgaia sae apatl tunbuna g huild 3 LSS Y o
sixy G olaal ¢l sal (1990) Gualuss 5 (1991 _ 1988) 8 Cyuila g2
paal) 5 e Gliall xa cualiy 4 1k " alle Jadl L) Ga Jua
dae O pria) G Joliad) Al 5oy masns camie e S aga @iy
ol

Gleata (o (Q) _)ﬁ‘)_[\ sle <llia L'Ji dua i jlaal P :(;vtrace) J-':’ig‘ JEsy -
(r=q) 2l e alall 73 saill Qi o jidial) JalS
dania (r) din o soed) A i oy A5 t(Amax) (oalindl el Lkl -

iy ¢ bl JalSall daie s (F+1) Aol Gac il il Jalsl
SV (Eviews. V. 9)  Oe da il laay)

 jidal) Jalil) JUER) 5 ad) Jgta

}vtrace
olad) 3 g g ga Al | pa sl
Jlaiad) Ale :\-A'A'E\ 3 janall :\-A'A'E\ Jaadd) L“,..uai\
“*(Prob) %5 & fiwa
0,0226 35,01090 38,11033 r>1 r=0
0,2024 18,39771 13,66818 =2 r<1
0,0404 3,841466 4,201383 r> r<?
)vmax
0,0472 24,14769 24,44214 r=1** r=0
0,4482 17,14769 9,466801 r=2 r<l
0,0404 3,841466 4,201383 R=3 r<2

(Eviews. V. 9) Jlas¥) mali il cula jae (M faliia) Ziabll dac (e 1 jdeaald)
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aie daal) 4l e 50 (hrace) Of ey Lele Jaaniall il DA o
Jal€s Ale gmy gl anall Gl (b Ml (%05) Aisine (s sinne
dysine 5 giue die (r=4) & idl JolSil) cilgaie 2o of Caa d iid)
A 5l Jave il G Ja) Ak A3 3) 6 A S5 50 Baw Laa .(905)
Sk el Gy ighall gl (3 andl Lemns oo 1,588 235 Y L
Ngalitia

(VECN(1,3)) ol pronuai gigad .4.2.3
oy 525 ¢ el JalSill Guudld g LEA) Flas aay SLEAY) N Gulay
Gis c¥aleall Helii LAuloall Jae e uidl o Alighall g b ualll 48

sl i) e (Eviews. V. 9) zdsa

Estimation Proc:

EC(C,1) 11 GDP TEER

VAR Model:

D(GDP) = A(1,1)*(B(L,1)*GDP(-1) + B(1,2)*TE(-1) + B(L,3)*ER(-1) + B(1,4)) +
C(1,1)*D(GDP(-1)) + C(1,2)*D(TE(-1)) + C(L,3)*D(ER(-1)) + C(1,4)

D(TE) = A(2,1)*(B(1,1)*GDP(-1) + B(1,2)*TE(-1) + B(L,3)*ER(-1) + B(1,4)) +
C(2,1)*D(GDP(-1)) + C(2,2)*D(TE(-1)) + C(2,3)*D(ER(-1)) + C(2,4)

D(ER) = A(3,1)*(B(1,1)*GDP(-1) + B(1,2)*TE(-1) + B(1,3)*ER(-1) + B(L,4)) +
C(3,1)*D(GDP(-1)) + C(3,2)*D(TE(-1)) + C(3,3)*D(ER(-1)) + C(3,4)

(Eviews. V. 9) jbas¥) mali il el i @ )
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iadia sae jlga) lyded (VECN(L,3)) zisall yafi g 55l
Sle Al (g Badalag B S daiall 1aa 4 LAY g Liliaa) 23 gaill
gie 4305
Zisalll JfjEiud JLEs) 4231
JE 49 jaie 068 o gl b Lages e zisadll 6K
sraal bl maen s Ban gl Hsda 558 O cang 136 e (Saalipy ol
@l aae o ellad¥) By JSe e A Y zdsalll o ey Las 2al gl e
Shan¥ zalindl e da jiiee a3 lele Juaniall palal) . o)
pOnd sl JSEN 5 Jsanll 8 daia sa (Eviews. V. 09)

G.\g—eﬂ\ COlalea g Baa gl jgaa (U REE Jsaad
Roots of Characteristic Polynomial

Endogenous variables: GDP TE ER

Exogenous variables:

Lag specification: 1 1

Date: 04/03/21 Time: 17:57

Root Modulus
1.000000 1.000000
1.000000 1.000000

-0.097112 - 0.640312i 0.647635
-0.097112 + 0.640312i 0.647635
-0.578412 0.578412
-0.483723 0.483723

VEC specification imposes 2 unit root(s).
(Eviews. V. 9) Jbas¥ zali il cila e @ jdaad
b Sllaallg an gl 5sin aline ol B e sanl) ilbae PR e
oy Y Bl ) g8 e ey Y zisaill of oline 135 aal gl e 8
Pl sl JSE DA e A8y S (S8 @l i
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Aty G:UA.U\ cDlaleag Baa gl joda s 3 eﬁ) JSa
Inverse Roots of AR Characteristic Polynomial

1.5

45 40 05 00 05 10 1%

(Eviews. V. 9) Jbas¥) mali el i @yl

zasalll sl a5 Le Vaae 58l Jaks ad agaad) HES el o Ly e
(Normality Test) gigaill 8 g9 and jludl  4.2.3.2

Lo b3 aSB Y Ghag g zdsatl) 8ol mpdall a5l ol jlialy (slasy

Lo ol laa¥) oda gl ¢l ajsll Gatbiad Jeas 3 sl dluls cuils

zisall s of Joii Jloa¥l i i :(Skewness & Kurtoses) JLsdl =¥ of

Ol Ji) apd mdandy b ollia Gl 1Y) Ll g 1)) apdall sl pum
e s bliad) Al ganal) Al e Ay gnall Aal) A iy a5k s o qeaed)
SV (df) sy Al sl 8 (%095) A8 Jlae N oo el X2y
i i ) 4@l e Sl A gaaal 4@l S I G jall il
talall aa mia paSally agdal) el g il

7.81 = X?%1-095)3)
5.99 = X?1-095)2)
3.84 = X¥1:0.95)
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4 ponal) Aol & jliay XS o560 HLaaY) Vs :(Jaque Berra) s Ll
Jaanial il . (%605) 48 Jlae die Lgd 550l Al ganal) dagdll aa (XP)
tdsall Jsanll b lpaals 2y g le

sl (and JLid):6 a8 Jgaa

Jaque-Berra Kurtoses Skewness
0.005097 0.005086 1.10E-05 1
0.802347 0.277649 0.524697 2
1.105436 0.933790 0.171645 3

(Eviews. V. 9) Sbas¥) el cila jae ) dalited Labll dac (e 1 jeaad)
(X?) pf e 8 (8 Ay gl (X?) pf plins of oDl Jsaall DA (g
b pand) Clpm b Jad I Lol Lo sy czdsalll 8 gl dually A gandl)
oo U 2y HLaa¥) 1ae OIS (e sz dgall) B st bl (udlad Ladl sl
(White) o) DA e @llig ozdsal)l 3ol cplall Cadia) ane o (il
U ganall (X?) S Ladie 1an g cpuilal) agag @lly ine a2l 4y i J i
o lele dianidl il maia GeSally gundl (XP) ded e S

: ‘;gts
gasalll gt Culal) (uilad LEA) 07 a8 ) Jgand
X2(8)
5.507022 resl*resl
4515351 res2*res2
8.241384 res3*res3
9.739260 res2*resl
8.512702 res3*resl
3.163564 res3*res2

(Eviews. V. 9) Jlas¥) malilh cila jae (M faliie) Zialll slac) (e 1 jlecual)
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Al o 8 o & sl (X?) 2 O Jsandl DA e 2 sainsy ey
el Gy yill J g olina 128 X2(0.05)(08)=15.507 : — 5 yaiall g 4 ganall
sl (B gl uilal aga g &lldg
Zsalll pais pilid 4.3
Fbaa¥) mali gl e lede Jaaially dajaied) A0 s )
1Al cYalaall DA (1 el «(Eviews. V. 9)

VAR Model - Substituted Coefficients:

D(GDP) = - 0.0662470434893*( GDP(-1) - 6.62016881319e-09*TE(-1) -

0.589742847164*ER(-1) + 2.0634574569 ) - 0.507787865005*D(GDP(-1)) +

1.6227093152e-09*D(TE(-1)) + 0.0146450580358*D(ER(-1)) - 0.21884207306
R’=0.118 F=1.40

D(TE) = - 3298481.31146*( GDP(-1) - 6.62016881319¢-09*TE(-1) -

0.589742847164*ER(-1) + 2.0634574569 ) + 2369698.16156*D(GDP(-1)) -

0.565858199895*D(TE(-1)) - 1229097.80698*D(ER(-1)) + 27044808.5501
R’=0.30 F=0.37

D(ER) = 2.68342589244*( GDP(-1) — 6.62016881319¢-09*TE(-1) —

0.589742847164*ER(-1) + 2.0634574569 ) — 0.868212833153*D(GDP(-1)) +

2.21285895118°-08*D(TE(-1)) + 0.471815452175*D(ER(-1)) — 0.553055184282
R?= 0.08 F=1.03

Ak g LAY 8 Allead) 5 dpabunad) lBEI o calaiB¥) gait) Y dpally
D (oY) gall Waghy N Aalid) dua Al Jaliad) 3 el
dishl) gl e e 5 (0,59- 56,620-) Jamey spall ol b b

(2019 “le ) 1995 () saiaadl 5 il (& (0,014+ 5 1,622+) Jama
b dabd) Dlad) o5 gobaiB¥) galll o dalod) clddll 5 Gl
o 5o r (Tabud) pUad oaghy oA gall) Lpdajd ) haliiad) 5 e
) Jaar lads (lus (0,59- 5 3298481,31-) daras sl saall i
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() Baiaal) 55l DA Jyshall ad) 4 (1229097,80- 5 236969816+
¢(2019 4le Y 1995
Ll ClEd 5 o aiBY) gail) o alud) pUadl 8 Dlead) 5 Ll
Slo (6,62 52,68+) Jamay spalll aal) e lug o e jad)
3 DA (2,214 50,86-) oy dyshall addl e Sl s b o gl
(2019 4le N 1995 () saiadl

e onS plaaaly 0 Al 8 Aaluad) gl Jasy o 4 g caldas oS L
o5l e gl Uil a il Lo 4y 50 Jal) dpe seall el Jd
& DAY Labaii¥) e Uaill adlial allas) 23138 e g casen e sed Nl
daplll Gl (Messiliti, Banzaama, & Tagraret, 2020, p. 152)
_ gladl g s el dsagmse o alladl lal Ge daell Ll Es
Aabpal) o) ey Lo Aabad) Jay il g 4 0 5adl o) jaaall 5y alliy Y
& il 13gd 5 yinal) AL lla¥) oS0 aladl Jae o i 450 5all
dald) gl o8 oAl Aal e cdald) clllie 55 Y as Gl g
Adsal digl) 8 Alialall el st 4 e Al g ) o ling
S LY die skl e el el 8 daludl gl Cape LAl )
A Jal pal) 8 lpadls sl ¢ gl
¢ cliginad) Ales 3 :(1985 _ 1962) Ax galh aLaid) 5 538 : 26Y) Al jal
Wy B oS LS dabud) gl Gl e Ganadd dalud) gl
1975) 5 (1974 _ 1970) 45l 5 A6Y) Lpaladd) pibaal) DA (e Glimpd)
Gy Lag debiall ook i leag S0 OIS alad) agall (<0 (1979 _
bl Jolay Ll Jad daliadl plhadl Gl W cliy ) clege
Shliadl & 38 g e i) 1S aib o e il 30 3 Jlina) clills cilia
83k jo @laty Lad QS ye (el 1Y (il 130 (g0 a2 5l e ddalill
(Tarik, Othmane, & cleaall § claeadl cilillata 300 59 daaluadl coldsas)
.Abdelaziz, 2017, p. 34)
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b yidll s3a DA (2000 1986) (8l saidl gad aqgil) AN U
i )l placy do&all jla) ) cilig mall e (mlisd o
_ Al Gopall _ oad) apall  dabudl e 5 n 0 dpaliay)
Gl liail o ALY 3 55 i <l o o 5 s s S el ) 3
et} acal A gall g dyida gl g Gualall g} (u 55y ol ails (e o
Gl agd JaA 5 Gigsh e ey oS8 dAalidl glai 8 dals
. (Tarik, Othmane, & Abdelaziz, 2017, p. 36) Lualdail g 12 ¢S 5  aluall
(AN gl 1) 2001) Al s pe JalSil gad ) (AAIEY A jal)
gia) g lia V) Gueat g Jadil) Juay el 8 S Ui 5b 5 ) oda e
pranal fig cadli¥) Tagladrll g A5l 5 )5 ae Aabiwll ) 55 et a8 LS
ereal diadl s ol e i ad) G ddaiad) daluad) Al Jee Ak
ledi s ol V1 oda i celld ma LAl i)y ALy Agegdal) Y]
(Tarik, Othmane, & Abdelaziz, 3allS dabaid¥) Ll ) g i
.2017, p. 36)
o Al 8 Jdal G ohd s dalud) dealue <ol ) Ayl dea s
Jana; 2019 di (Ladnd alf 648) Ll Le LY 2000 Ao (oaii alf 292)
(eallal) seall e . (ATLAS, 2021)(%4,66) o358 Ja sia (550 sai
el 3 Al e S 6 e pabaial 8 sl dabud) gl of Jaadls
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Summary:

Algeria considered one of the countries that has a long history full
of monuments and tourist potentials, as there are many varieties of different
internal cultures, and this difference and difference is considered an
attraction factor for one party to get to know the other side, so the tourism
sector is considered one of the large productive sectors, especially with the
technological development that provided an opportunity Knowing the
various tourist areas in Algeria, and in order to support domestic tourism in
Algeria, it has recently been relying on various mechanisms and tactics
through social networking sites, relying on influential marketing in the first
place, and on this basis we will try to reveal more about the importance of
electronic marketing and its methods in promoting tourism Interior in
Algeria.

Key words: tourism, domestic tourism, marketing, e-marketing,
influencer marketing.
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Abstract :

The objective of this study was to measure the relative efficiency of the
tourism sector for the 24 countries. WE have applied the two models of Data
Envelopment Analysis (DEA) are: Constant Return to scale (CRS) and
Variable Return to Scale (VRS), by the two orientations; Output and Input.
Study variable: Total expenses for tourism, The number of tourists’ arrivals,
Total revenue for tourism, At the End of the study, We will find 05 countries
with Efficient tourism sector but the rest are inefficient.

Key words: Efficiency, Tourism, Data Development Analysis (DEA).
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Resultados utilizando o modelo BCC (VRS),

DMU
DMU 1
DMU 2
DMU_3
DMU_4
DMU_5
DMU_6
DMU_7
DMU_8
DMU_9
DMU_10
DMU 11
DMU_12
DMU_13
DMU_14
DMU_15
DMU_16
DMU_17
DMU_18
DMU_19
DMU_20
DMU_21
DMU_22
DMU_23
DMU_24

Resultados utilizando o modelo BCC(VRS),

DMU
DMU 1
DMU 2
DMU_3
DMU_4
DMU 5
DMU_6
DMU_7
DMU_8

0,541074

Eficiéncias

Padrdo Invertida
1,000000 1,000000
1,000000 0,282422
1,000000 0,422474
1,000000 1,000000
0,718237 0,600920
0,355470 0,705738
0,988560 0,491651
1,000000 0,602392
0,827542 0,814749
0,740602 0,423097
0,659312 0,184374
0,743104 0,892329
0,472955 0,722663
1,000000 0,801922
0,592378 0,734379
0,249854 1,000000
0,666690 0,615090
0,461640 0,218532
1,000000 1,000000
1,000000 0,354963
1,000000 0,221279
0,568225 0,780130
1,000000 0,035628
0,723364 0,575367

Composta
0,500000
0,858789
0,788763
0,500000
0,558658
0,324866
0,748454
0,698804
0,506396
0,658753
0,737469
0,425388
0,375146
0,599039
0,429000
0,124927
0,525800
0,621554
0,500000
0,822519
0,889361
0,394047
0,982186
0,573998

Eficiéncias

Padrdo Invertida
1,000000 0,809081
1,000000 0,147295
1,000000 0,272596
0,045821 1,000000
0,724767 0,392960
0,498548 0,604800
0,992498 0,255312
1,000000 0,382583

DMU 9 0,826867

0,557686

Composta
0,595460
0,926353
0,863702
0,022910
0,665904
0,446874
0,868593
0,808708

0,744719

gl (sl

1 geda

orientacdo input

Composta*
0,509069
0,874365
0,803069
0,509069
0,568791
0,330758
0,762029
0,711478
0,515581
0,670701
0,750845
0,433103
0,381950
0,609904
0,436781
0,127193
0,535336
0,632827
0,509069
0,837437
0,905491
0,401194
1,000000
0,584409

12 ke

orientacédo output

Composta*
0,613742
0,954793
0,890219
0,023614
0,686348
0,460594
0,895261
0,833537
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DMU 10
DMU 11
DMU_ 12
DMU 13
DMU 14
DMU 15
DMU 16
DMU_ 17
DMU 18
DMU 19
DMU_20
DMU 21
DMU_22
DMU 23
DMU 24

Resultados utilizando o modelo CCR(CRS),

DMU
DMU 1
DMU 2
DMU 3
DMU_4
DMU 5
DMU_6
DMU_7
DMU_8
DMU_9
DMU 10
DMU 11
DMU 12
DMU 13
DMU 14
DMU 15
DMU 16
DMU 17
DMU 18
DMU 19
DMU 20
DMU 21
DMU 22
DMU 23
DMU 24

Resultados utilizando o modelo CCR(CRS),

0,759564
0,684231
0,862911
0,553756
1,000000
0,484655
1,000000
1,000000
0,488027
1,000000
1,000000
1,000000
0,666170
1,000000
0,873720

Padréo
0,788169
1,000000
0,961259
0,030224
0,718183
0,244388
0,504283
0,451929
0,826476
0,618378
0,572259
0,432696
0,418567
1,000000
0,396507
0,171818
0,402448
0,367591
0,397877
1,000000
1,000000
0,481074
1,000000
0,398019

0,216022
0,350308
0,870114
0,627938
0,747259
0,368520
1,000000
0,386896
0,328536
1,000000
0,059575
0,105619
0,695343
1,000000
0,341213

Eficiéncias

Invertida
0,112573
0,076751
0,075178
1,000000
0,135678
0,140689
0,065311
0,077268
0,146007
0,085345
0,080885
0,128880
0,143905
0,122510
0,338817
0,190834
0,076498
0,092033
0,136349
0,054963
0,043019
0,135028
0,034601
0,0818009

Eficiéncias

0,771771
0,666961
0,496398
0,462909
0,626370
0,558068
0,500000
0,806552
0,579746
0,500000
0,970213
0,947190
0,485414
0,500000
0,766253

Composta

0,837798
0,961625
0,943040
0,015112
0,791252
0,551849
0,719486
0,687330
0,840234
0,766517
0,745687
0,651908
0,637331
0,938745
0,528845
0,490492
0,662975
0,637779
0,630764
0,972518
0,978490
0,673023
0,982699
0,658105

0,795466
0,687438
0,511639
0,477122
0,645601
0,575201
0,515351
0,831315
0,597545
0,515351
1,000000
0,976271
0,500317
0,515351
0,789779

:3 o

orientacdo input

Composta*
0,852548
0,978554
0,959643
0,015378
0,805183
0,561565
0,732153
0,699431
0,855027
0,780012
0,758815
0,663385
0,648551
0,955272
0,538155
0,499127
0,674647
0,649007
0,641869
0,989640
0,995717
0,684872
1,000000
0,669691

4 o

orientacédo output
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DMU 1
DMU_2
DMU_3
DMU_4
DMU_5
DMU_6
DMU_7
DMU_8
DMU_9
DMU_10
DMU 11
DMU 12
DMU 13
DMU_ 14
DMU 15
DMU 16
DMU_ 17
DMU 18
DMU_19
DMU_20
DMU 21
DMU 22
DMU_ 23
DMU_24

0,788169
1,000000
0,961259
0,030224
0,718183
0,244388
0,504283
0,451929
0,826476
0,618378
0,572259
0,432696
0,418567
1,000000
0,396507
0,171818
0,402448
0,367591
0,397877
1,000000
1,000000
0,481074
1,000000
0,398019

0,112573
0,076751
0,075178
1,000000
0,135678
0,140689
0,065311
0,077268
0,146007
0,085345
0,080885
0,128880
0,143905
0,122510
0,338817
0,190834
0,076498
0,092033
0,136349
0,054963
0,043019
0,135028
0,034601
0,081809

0,837798
0,961625
0,943040
0,015112
0,791252
0,551849
0,719486
0,687330
0,840234
0,766517
0,745687
0,651908
0,637331
0,938745
0,528845
0,490492
0,662975
0,637779
0,630764
0,972518
0,978490
0,673023
0,982699
0,658105

0,852548
0,978554
0,959643
0,015378
0,805183
0,561565
0,732153
0,699431
0,855027
0,780012
0,758815
0,663385
0,648551
0,955272
0,538155
0,499127
0,674647
0,649007
0,641869
0,989640
0,995717
0,684872
1,000000
0,669691
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Abstract :

Tourism is one of the future industries. If we add the concept of
sustainability, we will have a strategic planning component with its
opportunities and threats. Sustainable tourism has thus become a method for
many international tourism institutions.

Alegria is one of the countries with very important tourism elements It could
make this sector a locomotive in triggering development. Therefore, the State
adopted a strategy for the development and development of tourism up to the
horizons of 2030 through the Tourism Development Directive., Where the
Algerian economy relies heavily on this sector to achieve sustainable
development.

Keywords : Tourism sector ; sustainable development ; Tourism
Development Orientation Plan ; the Algerian economy.
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Research summary : aims to the importance of e-marketing for the quality of
services and its impact on customer satisfaction, with knowledge of the future
challenges of e-tourism.

The importance of the research stems from the importance of tourism
marketing to achieve the objective integration of the tourism service provided
to stimulate tourism and gain the satisfaction of tourists, impact of the
interactive dialogue strategy between the institution and its audiences.

Results: E-marketing plays an effective role in activating tourism services
and providing them by workers in companies and the impact of this on tourist

satisfaction.

Key words: Quality of services - e-tourism marketing
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Abstract :

The establishment of tourism in any country is based on providing the
necessary and necessary security that encourages tourists to move around and
visit the desired tourist areas with reassurance, as tourism security has become
a basic requirement, and one of the most important elements of the tourism
industry in any country.

The security of the tourist means providing him with an element of
security and reassurance from his arrival in the country until his departure, and
that is in himself, his money, his honor, and all his belongings.

- But what is the situation in Algeria ?,

Algeria remained an unintended tourist country because of the damage
caused by a stage in Algeria’s history, which is the stage of the black decade,
and this is due to insecurity in it, especially tourism security, which has
become a rare currency.

Key words: Sustainable Tourism; The state of insecurity and stability; The
Algerian tourism sector; sustainable development.
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Abstract :

The objective of this study, which aims to clarify the role played by tourism
and travel agencies in the revitalization of an ecotourism destination, a
guestion articulated around: How can travel and tourism agencies contribute
to the revitalization of an ecotourism destination. Indeed, a result achieved in
this study that there is a great role for travel agencies in the development of
ecotourism destinations, in particular in the national park of Medad in Theniet
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Social Networking Sites as a Mechanism to Stimulate Local Tourism in Algeria-

Facebook Page in Annaba as a Model

Abstract :

Social networking sites are an appropriate mechanism to stimulate local
tourism in Algeria, the most famous of which is Facebook, which is an
application widely used by citizens in Algeria, and accordingly the research
paper aims to display the most important three pages on Facebook related to
groups that make tourist trips and trips in the state of Annaba and the states of
the homeland, and the most prominent of them were chosen the most famous
of them are (Nassamat Seraidi), (CapFun Seraidi), and (Annaba T-Hikers
Club). The results showed an increasing demand for citizens of the state of
Annaba of all age groups has been found to participate in the trips, which
would enhance tourism awareness and support local tourism in Algeria.

Key words: local tourism, social networking, Facebook.
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Abstract :

Tourism sector is one of the most important economic sectors, it has an impact
on the psychological factor of the population. Algeria is among the countries
that have come to attach importance to tourism, since it is seen as a way to
diversify sources of national income. Through our research, we will introduce
the tourist sector in an Algerian state (Bouira), which has huge tourism
potential, but neglected in 1990s and then revived it after 2000. It has
undertaken several development tourism programs within the framework of
local development. We relied on field investigation and recent statistics from
the State Tourism Directorate.

Key words: Tourism- tourism programs- development programs- Tourism
investment
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Abstract : Tourism services are considered one of the most important
branches of dynamic services, as it has become a promising commercial
industry according to the size of the tourism resources that the country has.
The trend towards improving the quality of intellectual capital has also
become a constant concern in the diaries of the Tourism Human Resources
Department, this research paper aims to envision an entrepreneurial
community program that promotes the principle of open innovation based on
the current tourism challenges to come up with innovative solutions to create
a polarized tourism environment.

Key words: intellectual capital - content creation - digital marketing.
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