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Abstract :   
 The study aims to introduce the various existing tourism patterns on the one 

hand and even those that can be developed and developed on the other hand 
across the various regions and regions of Algeria, by projecting on the state of 

Chlef as an example of the existing tourism patterns, as the study concluded 

that Algeria possesses enormous tourism qualifications that enable it to attract 
tourists throughout the course of the year. Sunnis from different parts of the 

country, only need actual efforts to enable the definition of these patterns on a 

wide level to ensure the flow of tourists. A set of suggestions were also listed, 

perhaps the most important of which is the need to intensify efforts to develop 
tourist areas and provide various services that tourists need to transform 

potential and potential tourist demand into actual demand. 

Key words: types, qualifications, tourism, Project 
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Abstract :      Algeria considered one of the countries that has a long 

history full of monuments and tourist potentials, as there are many varieties of 
different internal cultures, and this difference and difference is considered an 

attraction factor for one party to get to know the other side, so the tourism 

sector is considered one of the large productive sectors, especially with the 
technological development that provided an opportunity Knowing the various 

tourist areas in Algeria, and in order to support domestic tourism in Algeria, it 

has recently been relying on various mechanisms and tactics through social 

networking sites, relying on influential marketing in the first place, and on this 
basis we will try to reveal more about the importance of electronic marketing 

and its methods in promoting tourism Interior in Algeria.  

Key words: tourism, domestic tourism, marketing, e-marketing, 

influencer marketing. 
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5.  

Abstract : we  aim through this research article to highlight the mutual 

impact of each of the tourism sector, employment in the tourism sector and 

economic growth in Algeria. According to the theoretical framework, in 
the global economy, tourism is one the most noticeable and growing 

sectors, where this sector plays an important role in boosting a nation’s 

economy, an increase in the flow of tourism could lead to positive 
economic outcomes for countries, especially in GDP and job 

opportunities. Accordingly, we will mobilize the econometric tool by 

using the VAR (Vector Autoregression Model) to model the 
interrelationship between the variables under study in Algeria and estimate 

their impact from a holistic perspective during period from (1995 to 2019).  

Key words: tourism expenditures, employment in the tourism sector, 

economic growth, the Algerian economy, the VAR model. 
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 Mean Max Min Std.Dv المشاهدات المتغير
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ER 25 4.756240 26.14400 -7.660000 8.238693 

VAR Model: 
=============================== 
D(GDP) = A(1,1)*(B(1,1)*GDP(-1) + B(1,2)*TE(-1) + B(1,3)*ER(-1) + B(1,4)) + 
C(1,1)*D(GDP(-1)) + C(1,2)*D(TE(-1)) + C(1,3)*D(ER(-1)) + C(1,4) 
 

D(TE) = A(2,1)*(B(1,1)*GDP(-1) + B(1,2)*TE(-1) + B(1,3)*ER(-1) + B(1,4)) + 
C(2,1)*D(GDP(-1)) + C(2,2)*D(TE(-1)) + C(2,3)*D(ER(-1)) + C(2,4) 
 
D(ER) = A(3,1)*(B(1,1)*GDP(-1) + B(1,2)*TE(-1) + B(1,3)*ER(-1) + B(1,4)) + 
C(3,1)*D(GDP(-1)) + C(3,2)*D(TE(-1)) + C(3,3)*D(ER(-1)) + C(3,4) 
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Estimation Proc: 
=============================== 
EC(C,1) 1 1 GDP TE ER  
 
VAR Model: 
=============================== 
D(GDP) = A(1,1)*(B(1,1)*GDP(-1) + B(1,2)*TE(-1) + B(1,3)*ER(-1) + B(1,4)) + 

C(1,1)*D(GDP(-1)) + C(1,2)*D(TE(-1)) + C(1,3)*D(ER(-1)) + C(1,4) 
 
D(TE) = A(2,1)*(B(1,1)*GDP(-1) + B(1,2)*TE(-1) + B(1,3)*ER(-1) + B(1,4)) + 
C(2,1)*D(GDP(-1)) + C(2,2)*D(TE(-1)) + C(2,3)*D(ER(-1)) + C(2,4) 
 
D(ER) = A(3,1)*(B(1,1)*GDP(-1) + B(1,2)*TE(-1) + B(1,3)*ER(-1) + B(1,4)) + 
C(3,1)*D(GDP(-1)) + C(3,2)*D(TE(-1)) + C(3,3)*D(ER(-1)) + C(3,4) 
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VAR Model - Substituted Coefficients: 
=============================== 
D(GDP) =  - 0.0662470434893*( GDP(-1) - 6.62016881319e-09*TE(-1) - 
0.589742847164*ER(-1) + 2.0634574569 ) - 0.507787865005*D(GDP(-1)) + 
1.6227093152e-09*D(TE(-1)) + 0.0146450580358*D(ER(-1)) - 0.21884207306 

R2= 0.118                F=1.40 
 

D(TE) =  - 3298481.31146*( GDP(-1) - 6.62016881319e-09*TE(-1) - 
0.589742847164*ER(-1) + 2.0634574569 ) + 2369698.16156*D(GDP(-1)) - 
0.565858199895*D(TE(-1)) - 1229097.80698*D(ER(-1)) + 27044808.5501 

R2= 0.30                F=0.37 
 
D(ER) = 2.68342589244*( GDP(-1) – 6.62016881319e-09*TE(-1) – 
0.589742847164*ER(-1) + 2.0634574569 ) – 0.868212833153*D(GDP(-1)) + 
2.21285895118e-08*D(TE(-1)) + 0.471815452175*D(ER(-1)) – 0.553055184282 

R2=  0.08           F=1.03 
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Summary: 

    Algeria considered one of the countries that has a long history full 
of monuments and tourist potentials, as there are many varieties of different 

internal cultures, and this difference and difference is considered an 

attraction factor for one party to get to know the other side, so the tourism 
sector is considered one of the large productive sectors, especially with the 

technological development that provided an opportunity Knowing the 

various tourist areas in Algeria, and in order to support domestic tourism in 

Algeria, it has recently been relying on various mechanisms and tactics 
through social networking sites, relying on influential marketing in the first 

place, and on this basis we will try to reveal more about the importance of 

electronic marketing and its methods in promoting tourism Interior in 
Algeria.  

Key words: tourism, domestic tourism, marketing, e-marketing, 
influencer marketing. 
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Abstract :   
 
The objective of  this study was to measure the relative efficiency of the 

tourism sector for the 24 countries. WE have applied the two models of Data 

Envelopment Analysis (DEA) are: Constant Return to scale (CRS) and 
Variable Return to Scale (VRS), by the two orientations; Output and Input. 

Study variable:  Total expenses for tourism, The number of tourists’ arrivals, 

Total revenue for tourism, At the End of the study, We will find 05 countries 

with Efficient tourism sector but the rest are inefficient. 

 

Key words: Efficiency, Tourism, Data Development Analysis (DEA). 
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0,5 0,86 0,43 0,58 0,74 0,43  
0,74 0,55 0,41 0,87 0,47 0,41  
1 1 1 1 1 1  

0,81 0 ,48 0,39 0,66 0,59 0,39  
0,17 1 0,17 0,70 0,24 0,17  
0,4 1 0,4 0,60 0,66 0,4  
0,75 0 ,48 0,36 0,78 0,46 0,36  
0,39 1 0,39 0,39 1 0,39  

1 1 1 1 1 1  
1 1 1 1 1 1  

0,72 0,66 0,48 0,85 0,56 0,48  
1 1 1 1 1 1  

0,44 0, 87 0,39 0,54 0,72 0,39  
EXCEL 
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Resultados utilizando o modelo BCC(VRS), orientação input 

 

Eficiências 

---------------- 

DMU Padrão Invertida Composta Composta* 

DMU_1 1,000000 1,000000 0,500000 0,509069 

DMU_2 1,000000 0,282422 0,858789 0,874365 

DMU_3 1,000000 0,422474 0,788763 0,803069 

DMU_4 1,000000 1,000000 0,500000 0,509069 

DMU_5 0,718237 0,600920 0,558658 0,568791 

DMU_6 0,355470 0,705738 0,324866 0,330758 

DMU_7 0,988560 0,491651 0,748454 0,762029 

DMU_8 1,000000 0,602392 0,698804 0,711478 

DMU_9 0,827542 0,814749 0,506396 0,515581 

DMU_10 0,740602 0,423097 0,658753 0,670701 

DMU_11 0,659312 0,184374 0,737469 0,750845 

DMU_12 0,743104 0,892329 0,425388 0,433103 

DMU_13 0,472955 0,722663 0,375146 0,381950 

DMU_14 1,000000 0,801922 0,599039 0,609904 

DMU_15 0,592378 0,734379 0,429000 0,436781 

DMU_16 0,249854 1,000000 0,124927 0,127193 

DMU_17 0,666690 0,615090 0,525800 0,535336 

DMU_18 0,461640 0,218532 0,621554 0,632827 

DMU_19 1,000000 1,000000 0,500000 0,509069 

DMU_20 1,000000 0,354963 0,822519 0,837437 

DMU_21 1,000000 0,221279 0,889361 0,905491 

DMU_22 0,568225 0,780130 0,394047 0,401194 

DMU_23 1,000000 0,035628 0,982186 1,000000 

DMU_24 0,723364 0,575367 0,573998 0,584409 

Resultados utilizando o modelo BCC(VRS), orientação output 

Eficiências 

---------------- 

DMU Padrão Invertida Composta Composta* 

DMU_1  1,000000 0,809081 0,595460 0,613742 

DMU_2  1,000000 0,147295 0,926353 0,954793 

DMU_3  1,000000 0,272596 0,863702 0,890219 

DMU_4  0,045821 1,000000 0,022910 0,023614 

DMU_5  0,724767 0,392960 0,665904 0,686348 

DMU_6  0,498548 0,604800 0,446874 0,460594 

DMU_7  0,992498 0,255312 0,868593 0,895261 

DMU_8  1,000000 0,382583 0,808708 0,833537 

                    DMU_9  0,826867        0,744719      

0,541074        0,557686 
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DMU_10 0,759564 0,216022 0,771771 0,795466 

DMU_11 0,684231 0,350308 0,666961 0,687438 

DMU_12 0,862911 0,870114 0,496398 0,511639 

DMU_13 0,553756 0,627938 0,462909 0,477122 

DMU_14 1,000000 0,747259 0,626370 0,645601 

DMU_15 0,484655 0,368520 0,558068 0,575201 

DMU_16 1,000000 1,000000 0,500000 0,515351 

DMU_17 1,000000 0,386896 0,806552 0,831315 

DMU_18 0,488027 0,328536 0,579746 0,597545 

DMU_19 1,000000 1,000000 0,500000 0,515351 

DMU_20 1,000000 0,059575 0,970213 1,000000 

DMU_21 1,000000 0,105619 0,947190 0,976271 

DMU_22 0,666170 0,695343 0,485414 0,500317 

DMU_23 1,000000 1,000000 0,500000 0,515351 

DMU_24 0,873720 0,341213 0,766253 0,789779 

Resultados utilizando o modelo CCR(CRS), orientação input 

Eficiências 

---------------- 

   DMU     Padrão   Invertida      Composta     Composta* 

DMU_1  0,788169 0,112573 0,837798 0,852548 

DMU_2  1,000000 0,076751 0,961625 0,978554 

DMU_3  0,961259 0,075178 0,943040 0,959643 

DMU_4  0,030224 1,000000 0,015112 0,015378 

DMU_5  0,718183 0,135678 0,791252 0,805183 

DMU_6  0,244388 0,140689 0,551849 0,561565 

DMU_7 0,504283 0,065311 0,719486 0,732153 

DMU_8  0,451929       0,077268       0,687330       0,699431 

DMU_9  0,826476  0,146007 0,840234       0,855027 

DMU_10 0,618378 0,085345 0,766517 0,780012 

DMU_11 0,572259 0,080885 0,745687 0,758815 

DMU_12 0,432696 0,128880 0,651908 0,663385 

DMU_13 0,418567 0,143905 0,637331 0,648551 

DMU_14 1,000000 0,122510 0,938745 0,955272 

DMU_15 0,396507 0,338817 0,528845 0,538155 

DMU_16 0,171818 0,190834 0,490492 0,499127 

DMU_17 0,402448 0,076498 0,662975 0,674647 

DMU_18 0,367591 0,092033 0,637779 0,649007 

DMU_19 0,397877 0,136349 0,630764 0,641869 

DMU_20 1,000000 0,054963 0,972518 0,989640 

DMU_21 1,000000 0,043019 0,978490 0,995717 

DMU_22 0,481074 0,135028 0,673023 0,684872 

DMU_23 1,000000 0,034601 0,982699 1,000000 

DMU_24 0,398019 0,081809 0,658105 0,669691 

4

 

Resultados utilizando o modelo CCR(CRS), orientação output 

 

Eficiências 

---------------- 
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                    DMU Padrão Invertida Composta

 Composta* 

DMU_1 0,788169 0,112573 0,837798 0,852548 

DMU_2 1,000000 0,076751 0,961625 0,978554 

DMU_3 0,961259 0,075178 0,943040 0,959643 

DMU_4 0,030224 1,000000 0,015112 0,015378 

DMU_5 0,718183 0,135678 0,791252 0,805183 

DMU_6 0,244388 0,140689 0,551849 0,561565 

DMU_7 0,504283 0,065311 0,719486 0,732153 

DMU_8 0,451929 0,077268 0,687330 0,699431 

DMU_9 0,826476 0,146007 0,840234 0,855027 

DMU_10 0,618378 0,085345 0,766517 0,780012 

DMU_11 0,572259 0,080885 0,745687 0,758815 

DMU_12 0,432696 0,128880 0,651908 0,663385 

DMU_13 0,418567 0,143905 0,637331 0,648551 

DMU_14 1,000000 0,122510 0,938745 0,955272 

DMU_15 0,396507 0,338817 0,528845 0,538155 

DMU_16 0,171818 0,190834 0,490492 0,499127 

DMU_17 0,402448 0,076498 0,662975 0,674647 

DMU_18 0,367591 0,092033 0,637779 0,649007 

DMU_19 0,397877 0,136349 0,630764 0,641869 

DMU_20 1,000000 0,054963 0,972518 0,989640 

DMU_21 1,000000 0,043019 0,978490 0,995717 

DMU_22 0,481074 0,135028 0,673023 0,684872 

DMU_23 1,000000 0,034601 0,982699 1,000000 

     DMU_24 0,398019      0,081809      0,658105  0,669691 
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Abstract : 
    Tourism is one of the future industries. If we add the concept of 

sustainability, we will have a strategic planning component with its 
opportunities and threats. Sustainable tourism has thus become a method for 

many international tourism institutions. 

Alegria is one of the countries with very important tourism elements It could 
make this sector a locomotive in triggering development. Therefore, the State 

adopted a strategy for the development and development of tourism up to the 

horizons of 2030 through the Tourism Development Directive., Where the 
Algerian economy relies heavily on this sector to achieve sustainable 

development.   

Keywords : Tourism sector ; sustainable development ; Tourism 
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Research summary : aims to the importance of e-marketing for the quality of 
services and its impact on customer satisfaction, with knowledge of the future 

challenges of e-tourism. 

  The importance of the research stems from the importance of tourism 

marketing to achieve the objective integration of the tourism service provided 
to stimulate tourism and gain the satisfaction of tourists, impact of the 

interactive dialogue strategy between the institution and its audiences. 

   Results:  E-marketing plays an effective role in activating tourism services 

and providing them by workers in companies and the impact of this on tourist 

satisfaction.         

Key words:   Quality of services   - e-tourism marketing    
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Abstract :   
The establishment of tourism in any country is based on providing the 

necessary and necessary security that encourages tourists to move around and 
visit the desired tourist areas with reassurance, as tourism security has become 

a basic requirement, and one of the most important elements of the tourism 

industry in any country. 
The security of the tourist means providing him with an element of 

security and reassurance from his arrival in the country until his departure, and 

that is in himself, his money, his honor, and all his belongings. 
- But what is the situation in Algeria ?, 

Algeria remained an unintended tourist country because of the damage 

caused by a stage in Algeria’s history, which is the stage of the black decade, 

and this is due to insecurity in it, especially tourism security, which has 
become a rare currency. 

Key words: Sustainable Tourism; The state of insecurity and stability; The 

Algerian tourism sector; sustainable development. 
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Abstract :   

The objective of this study, which aims to clarify the role played by tourism 

and travel agencies in the revitalization of an ecotourism destination, a 
question articulated around: How can travel and tourism agencies contribute 

to the revitalization of an ecotourism destination. Indeed, a result achieved in 

this study that there is a great role for travel agencies in the development of 

ecotourism destinations, in particular in the national park of Medad in Theniet 
el had in the wilaya of Tissemsit , And that most agencies are limited to 
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Abstract :  
Social networking sites are an appropriate mechanism to stimulate local 
tourism in Algeria, the most famous of which is Facebook, which is an 

application widely used by citizens in Algeria, and accordingly the research 

paper aims to display the most important three pages on Facebook related to 

groups that make tourist trips and trips in the state of Annaba and the states of 
the homeland, and the most prominent of them were chosen the most famous 

of them are (Nassamat Seraidi), (CapFun Seraidi), and (Annaba T-Hikers 

Club). The results showed an increasing demand for citizens of the state of 
Annaba of all age groups has been found to participate in the trips, which 

would enhance tourism awareness and support local tourism in Algeria.  
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Abstract :  
Tourism sector is one of the most important economic sectors, it has an impact 

on the psychological factor of the population. Algeria is among the countries 

that have come to attach importance to tourism, since it is seen as a way to 
diversify sources of national income. Through our research, we will introduce 

the tourist sector in an Algerian state (Bouira), which has huge tourism 

potential, but neglected in 1990s and then revived it after 2000. It has 

undertaken several development tourism programs within the framework of 
local development. We relied on field investigation and recent statistics from 

the State Tourism Directorate. 

Key words: Tourism- tourism programs- development programs- Tourism 

investment 
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Abstract :  Tourism services are considered one of the most important 

branches of dynamic services, as it has become a promising commercial 
industry according to the size of the tourism resources that the country has. 

The trend towards improving the quality of intellectual capital has also 

become a constant concern in the diaries of the Tourism Human Resources 
Department, this research paper aims to envision an entrepreneurial 

community program that promotes the principle of open innovation based on 

the current tourism challenges to come up with innovative solutions to create 

a polarized tourism environment. 
Key words: intellectual capital - content creation - digital marketing. 
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